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CONCLUSIONS
9 = 4 trio detal Daily surveys collect  Although frequency of deliveries has increased, they are not replacing in-person shopping trips overall. + Recurrent household travel surveys are vital to providing a holistic picture of how in-person and online
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vg'_‘. ncluding ppurpose .\‘ ga% specitic orr;cyplcal - Frequency of deliveries on a given day has increased between pre- and post-pandemic periods. shopping behavior changes over time.
"**"  and mode dzli\?;/:ioers,tiuh%maes - Demographic variables, such as household income and the presence of children in the household, * Household e-commerce surveys, either integrated into household travel surveys or conducted as follow-
impact the relationship between in-person shopping trips and deliveries on a typical weekday. on surveys, can fill the knowledge gap from lacking access to comprehensive commercial last-mile

delivery data.
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